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Initial discussion with college/university 
development officers
Jan 11

Phase 2 scholarship campaign 
launched
Jul 1

New scholarship 
campaign 
defined

Jan  - Mar 

Develop marketing materials and identify resources needed to support 
campaign

Mar  - Jun 

Initiative 3.1.1 Ensure affordability for all students (second phase scholarship campaign)

Lead: College/university development officers and presidents

*Divisions or systemwide groups that will provide support and coordination for the work. 
Key systemwide meetings that provide opportunities for additional stakeholder engagement are noted along the top of 
the timeline. This is not an exhaustive list, there are many additional opportunities for discussion on campuses. Dates 
are subject to change. Gantt charts will be updated quarterly.

NOTE: In addition, colleges and universities will continue to deploy financial literacy 
programs for students as well as family financial planning and education. 
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